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CRTKL, a global architecture, 
planning and design practice, 
began over seven decades ago and 
has evolved into a cultural agency 
to advance positive outcomes in 
our local and global communities. 
Through a human-centric design 
approach our team addresses the 
imperatives of resiliency, wellbeing 
and technology and their influence 
in the built environment. 

WHO IS CRTKL?

NEW STATE 
OF MIND

NEW STATE 
OF MIND

W E  A R E  YO U R

Our CRTKL hospitality team is not only 
local but brings an eclectic and diverse 
design approach to every project. This 
allows us to work with each client to 
create solutions and unique viewpoints 
that can bring new life to your property.
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Clay Markham AIA , LEED AP BD+C

Principal
Hospital ity Pract ice  
Area Leader EMEA

Through more than 40 years in the industry, Clay has 

worked extensively on international projects, allowing 

him to apply diverse market experiences to a variety of 

project types from single-use environments to large-

scale master plans to mixed-use projects.

Todd Lundgren AIA , LEED AP

Principal
Hospital ity Pract ice  
Area Leader EMEA

Todd’s extensive worldwide experience from Asia, to 
Europe and the Middle East, Latin America and North 
America, covers the full spectrum of hotel brands and 
includes convention hotels, boutique resorts, extensive 
property repositioning, renovations and master 
planning as well as multiple significant mixed-use 
projects.

Paul Conder 
Principal
CX Design 

Paul has a twenty-four year track 
record leading multidisciplinary 
teams focused on developing 
compelling customer 
experiences for retail, hospitality 
and technology brands. He 
specializes in leveraging deep 
customer research and rigorous 
prototyping to drive strong 
business outcomes  
from design.  

Pablo LaRoche
Principal
Susta inable Des ign Lead

Leading CallisonRTKL’s 
Performance-Driven DesignSM 
initiatives, Pablo is a recognized 
leader in green design. His 
expansive portfolio includes 
sustainable buildings all over  
the world designed with  
state-of-the-art tools. 

Gina Goodin
LEED AP ID+C

Associate Principal

Sarah  has over 20 years of 
architectural design experience 
with exposure to a variety of 
projects including hospitality 
and mixed-use entertainment.
With a passion for wellness, her 
focus is on creating places that 
promote the social, economic 
and environmental impact to 
our world.  

Paul Wilmarth
AIA , NCARB, LEED AP BD+C

Principal

Paul is a project architect with 
over  20 years of experience. 
He has served in various roles 
including project architect, project 
manager and designer on a variety 
of projects including hospitality, 
retail, mixed-use, office, healthcare, 
single family residential, 
multifamily residential, interior 
design and historic preservation. 

Josh Bailey
AIA , LEED Green Associate

Associate Principal

Wth over 18 years of 
experience, Josh is has worked 
on a wide-range of hospitality 
and entertainment projects 
throughout the U.S. and 
abroad, including China and 
Latin America. . Josh has a vast 
understanding of the design 
process and the capability 
to manage a project through 
construction document  
and administration. 

Gina has extensive experience 
leading new construction and 
renovation hospitality projects 
around the globe, including 
prototype work for multiple 
brands.  Highly skilled at 
implementing brand standards 
and prototypical designs in a 
variety of building conditions, 
Gina is also experienced in all 
facets of design.

Dan Freed AIA , NCARB, LEED AP BD+C

Principal

Dan is a Regional Office Lead in CRTKL’s Miami office and 
is known for his contemporary design aesthetic, attention 
to detail and collaborative approach to leadership, design  
and project management. Dan’s thirty-three year career 
at CRTKL has provided him with extensive overseas 
experience in the Middle East, Asia and Latin America, 
where he is currently working on a number of high-profile, 
mixed-use developments.

Sarah Fox
AIA , NCARB, LEED AP BD+C, 
WELL AP, Fitwel  Ambassador

Associate Principal

get to know a little more about

OUR
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CRTKL’s hospitality work spans the globe with diverse hotel 
projects not only throughout the US but across, Europe, Asia 
and the Middle East as well. We are not only architects but 
experts in hotel and resort design which allows us to more 
effectively design the whole building, business,  
and experience. 

As cities continue to grow in size and population, smart, 
sustainable mixed-use districts have become the engines 
of social, diverse community and economic vitality. Our 
“blended-use” projects begin with enlightened urbanism 
that fosters a true sense of place and a symbiotic, mutually 
beneficial relationship among uses. Drawing from our broad 
range of disciplines and expertise, we understand how 
to strike the right balance of hospitality, lifestyle, living, 
workplace and civic uses, not to mention connections with 
transit and open space, to help ensure visitors arrive for 
maybe just one reason --but stay for the rest. 

+HOSPITALITY MIXED-USE

WE’VE GOT IT! 

A DYNAMIC 
FORMULA
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The top experiences going on with 
hospitality in this new world. 

CREATING 
MOMENTS

1

MAKING THE MOST OF 
YOUR BRAND5

WELCOME TO THE 
NEW REFRESH6

Today’s guests are savvy, 
multi-generational, and each 
experience is personalized, 
unique and different. We begin to 
explore the ideas of what creates 
a unique experience and how to 
translate that into the overall 
experience for each quest.  

What is old is new but with a twist.  
Guests are looking for an environment 
that enhances their travel experiences.   
Forget about ground floor lobby check 
in with cookie cutter seating area. 
Guests are looking for an activated 
space, that is multi-functional and 
speaks to the experience. Transforming 
and rethinking of what a hotel can be is 
part of the overall experience.

The power of your brand. 
Understanding your brand and how it can 
influence your guest behavior and how it 
translates into the guest experience is critical 
to your business. Branding can change, 
influence and drive business. We are experts 
in translation of your brand into the guest 
experience. Explore the opportunities how 
your brand can do all of these and more.

RELOOK F&B3 Take out or dine in?
The food scene has exploded, food trucks, 
food halls, chef curated restaurants – 
everywhere you look people are drawn to 
the next hot trend in food. More pictures 
are posted about food or with food. 
Understanding and creating a unique food 
and beverage experience that aligns with your 
guest experiences can transform room service 
model into a revenue generated module.

FINDING COMFORT 
AWAY FROM HOME4
A call for comfort and luxury 
Everyone is looking for the luxury 
with a feel of familiarity, we 
understand and know this. 
Explore how to create the right 
experience for your quest and open 
your mind to new possibilities.

WELCOME TO THE 
NEIGHBORHOOD

2

It starts with the locale; what draws a 
guest to the location? and How can a 
community influence your experience? 
By embracing your local surroundings, 
exploring the uniqueness of the 
neighborhood will translate into an 
experience that makes you feel like one 
of the locals.OUT

IN...CHECK

CHECK
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Our journey in life allows us to 
navigate our travels through 
our experiences. The journey 

may be individual or a collective 
but through our engagement and 
enhanced by our surroundings,we 
begin to create the experience. 
Understand the moment, Curate the 
experience, tailor the design.

Our insight and expertise in 
understanding the guest experience 
is reflected in our design approach to 
enhance the experience for guests. As 
part of the journey, we will start with 
understanding your brand, your guest 
and explore the opportunities that 
will create the moment and curate 
the experience for each guest. 

It begins with a smile, a wink, a special 
greeting as you walk through the 
door. Your senses are activated, you 
are aware of your surroundings, yet 
there is so much more. By listening 
and the knowledge we gained 
through understanding your brand 
and guest, we begin to explore, create 
a curate’s experience.

Materiality, form vs function, less 
- is it more? The vocabulary of 
design encompasses a broad range 
of elements and fundamentally 
the elements are not unique upon 
themselves. Our design process is 
collaborative and tailored to you. It 
captures your brand and reflects the 
experience you want to achieve.
Design can transform the space, 
enhance the experience, touch 
the soul. It is integral to creating a 
moment. 

Creating a new 
transformative special 
moment, whether a view, 
a doorway, a pedestrian 
experience along the 
sidewalks or hideaway is 
essential to orchestrating a 
memorial experience.

CREATING 
MOMENTS
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What creates a 
unique memory?1
What creates a unique moment? A moment can be shared or individual, but each experience 
is unique. Our experiences are activated through our senses, an introduction to a signature 
aroma, the touch of a human smile, the sound of laughter in a room or music playing in the 
background or biting into the unknown. 

What draws guests 
into a space?2

How can a lobby be 
more than a lobby? 3

Create specials F&B 
moments4

Although the space has purpose, curating 
the experience allows us to share these 
moments, yet secretly keeping them to 
ourselves.

With the creative use of triggering our 
senses, a guest is able to activate their 
experience, so it becomes memorable, 
personal and sharable.

Simply - it is! It is a place of connecting, 
eating, playing, and relaxing. It is the 
gathering zone, the heartbeat of the hotel, 
it reflects the brand, engages the guests, 
encourages non-guest to experience  
the vibe.  We know how to activate your 
lobby!

Create the Buzz! Upon entry there needs to 
be the buzz, not always the hostess. That is 
when we perceive the crowd, that is when 
we say: “We’ve found the spot!”. Creating 
the bar at the entry possibly with a new 
more efficient configuration can create 
just that, for example. Opening up the 
room or changing the lighting temperature 
can either energize or warm the space 
according to the desired effect. Knowing 
the community and your guest will allow 
you to best these choices.

Good design is good business”
Ian Schrager

Nordstrom NYC Flagship 

The Ridge, Lake Geneva, WI

Boulud Sud, Miami, FL 
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CallisonRTKL’s design responds to the spa’s sublime 
setting and client’s desire for a sensory experience, 
combining modern interpretations of Baroque elegance 
with the serenity of the outdoors. At the heart of the 
project is an open-air sanctuary punctuated by water 
features, fragrant flowers, and quiet enclaves. Color 
palettes inspired by earth, water, fire and ice drive the look 
and feel of the spa’s 19 treatment Villas, locker rooms and 
saunas, steam facilities, communal bath house, hair and 
nail salon, fitness center, and wishing-well rotunda.

EAU SPA 
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A wave-form glass façade creates an 
interactive viewing experience from 
both inside and outside the store, 
and connects you to the city around 
us. Soaring 19-foot ceilings, custom 
lighting design and an open floor plan 
work together to form a shopping 
experience that is unique, easy to 
navigate and open to discovery. Local, 
national and international artists 
were commissioned to create original  
artwork and installations, creating 
memorable experiences in the store. 

NORDSTROM 
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CRTKL has completed the most recent stage of 
renovation to the Langham Place hotel — rated 
Best Hotel in New York City for 2017 by Conde 
Nast Traveler Magazine.

The transformation included reconfiguration of 
the entire 4th floor to accommodate the spa, 
fitness center and hotel offices. 

LANGHAM PLACE

The 700,000 GSF building designed by CRTKL provides greater visibility 
for American Greetings within Cleveland and more importantly creates 
a dynamic atmosphere that continues to attract and retain the top 
industry talent to AG. Likewise the building is an outreach to the public. 
The ground floor fronts a civic plaza and internally, an art gallery 
are open to the public to promote the presence of AG’s brand and 
importance of the corporation to the local community.

AMERICAN GREETINGS  HEADQUARTERS

is this a hotel lobby??
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Whether it is a sidewalk café,  
the corner bodega, the 
hipster on skateboard, the 

latest street fashion, each neighborhood 
is unique while embraces and blends with 
its neighbor.

Embrace the characteristics, define  
the neighborhood, transform the 
boundaries. Our understanding of  
how the community works and lives, 
allows us to provide design solutions  
that meet the challenges while 
embracing and enhancing the 
characteristics of the neighborhood.

Understanding the idiosyncrasies of the 
neighborhood, assists in establishing 
your brand into the community and 
creates an experience that is more local, 
custom that reflects your brand, and 
embraces the community.

What if the rules change?  A hotel is no 
longer just a place to rest your head. We 
are changing the rules, moving away 
from the typical lobby on the ground 
floor, creating a gathering place for locals 
and nonlocals to interact, have a bite and 
embrace something new.

Push the boundaries, embrace the 
neighborhood, and create a unique 
experience that builds community. 

Creating a neighborhood is 
more than the geographical 
boundaries, the streets, the 
people, it is understanding 
the characteristics that 
define a neighborhood and 
creates community

WELCOME TO
THE NEIGHBORHOODS
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How can you engage 
the community?

Think outside the box! Curate a space, provide 
the experience that sets you apart.  Look out 
Instagram, it is no longer a moment – TikTok.

Embracing your neighbors is the best 
recommendation.

What does your 
neighborhood need?

How you attract the 
community into your 
public areas?

Be a good neighbor – engage 
with the community, support a 
local cause, fulfill a void.

2

1

Rooftop as 
community gardens?
Make a difference, explore new things.  
With outdoor space considered to 
be prime - why not view the New 
York skyline at night and pick your 
vegetables during the day. Farm to 
table has a new meaning.

With understanding of your 
surroundings, engagement can be easy. 
Is outdoor space limited? Supporting 
a local artist or musician. Introduce 
specialty.  Go local! 
By providing an experience that 
engages the surroundings, it creates a 
unique experience that your quest will 
remember and allows them to feel part 
of the city and community.

CRTKL redesigned the 1980s era Ballston Common which 
is being re-branded as Ballston Quarter, transforming an 
enclosed mall with office and parking into a mixed-use city 
center and cutting-edge retail destination that appeals 
to the influx of smart, young urban dwellers in northern 
Virginia, just outside of Washington, DC.

PetCoach, San Marcos, CA

3

4
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In collaboration with Bowlero’s in house team, CRTKL has designed guest 
experiences that delight visitors, enhancing their experiences at every turn. 
CRTKL successfully renovated more than 60 centers and have created several 
new centers as part of the brand’s expansion. From renovations of existing 
bowling centers to adaptive big-box retailer reuses, CRTKL has worked with 
Bowlero to deliver signature entertainment destinations that feature vivid 
colors and quirky design elements such as vintage cars and Airstream trailers 
to capture those Instagram-worthy moments. Inspired by retro-vintage found 
objects, the selections of furniture, fixture and finish are personalized for each 
location to showcase the brand’s spirited, engaging personality.

BOWLERO 
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Buff City Soap is known for its plant-
based, scented soaps made on-site at 
each of its 50+ stores around the U.S. 
The company asked CallisonRTKL to 
update the interior, change the way the 
store was merchandised and create a 
new customer experience in two Dallas 
stores. In addition to playing to themes 
of health, wellness and self-care, the 
Buff City stores offer a DIY maker’s 
space for customers to create and 
personalize their own products.

BUFF CITY SOAP
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While competing with anything from 
the likes of the newest and best 
downtown food truck all the way 

through Danny Meyer’s latest five-star creation, 
how do hotels continue to reinvent hotel dining 
and keep guest spending dollars from going 
elsewhere? After a long day of business meetings 
or visiting tourist sites, hotel operators continually 
strive to understand both guest needs but also 
attract a local neighborhood clientele essential 
for year-round operations.  

RELOOK

F&B
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Key questions owners need to ask themselves these days with 
any renovation or repositioning include such items as “when 
is leased operations the most appropriate solution for my 
property.”  Another common dilemma is whether room service is 
a thing of the past or an essential part of the service that guest 
still expect.  And then there are the more physical questions 
such as whether adding additional spaces like roof top bars 
make financial sense or what is the best size operation to be 
the most flexible.  Particularly with recent events the biggest 
question on people’s minds is what is the future of meeting 
and event business and should owners look at adapting unused 
spaces. All in all, there are many changing trends to consider. 

DIVERSE 
ANSWERS IN 
A DIVERSE 
WORLD

What’s important? 

Add technologyFrom Grab-n-Go to 
Grab-n-Great

What are the hot 
trends? We all know hotels now are about 

more than just the bedrooms. They’re 
about the scene, the design, the 
bar, and of course, the food. Local 
F&B offerings instill pride in the 
surrounding community and make 
your guest feel like they are part of it. 

High quality offerings appeal to 
local community, driving business 
beyond just the hotel guest.  Adding 
a retail outlet off of the lobby 
with an exterior entrance creates 
neighborhood buzz and client 
comforts when traveling. 

Provide food and beverage 
delivery seamlessly across public 
spaces - app-based, tech savvy.

Ghost kitchens are here to stay. By 
providing opportunities to startup 
chefs and new food and trendy 
concepts, you will not only have 
satisfied guests, but you are also 
inviting the community to reap the 
benefits of your new partnership. 

3 4

2

The restaurants express the spirit of the chef, 
the spirit of the city, the country”

Alain Ducasse, Chef

1
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As the second location for the 
restaurant after its original 
outpost in New York City, 
Boulud Sud Miami fuses local 
coastal culture with that of the 
Mediterranean coast for a chic, 
unique twist on Chef Daniel 
Boulud’s discerning design 
aesthetic and renowned brand.

BOULUD SUD

Kitchens should be 
designed around what’s 

truly important-fun, 
food, and life.”  

Daniel Boulud 
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CRTKL partnered with a global 
hospitality brand to create a 
turnkey, full-service food-and-
beverage concept. The restaurant 
brand delivers a consistent food and 
beverage experience that addresses 
both the needs of the guest and the 
operating efficiencies required by 
hotel operators. 

HERB N’ KITCHEN
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Porter at Port Imperial is an authentic and 
modern gastro pub that combines approachable 
food with elevated ingredients. Its open kitchen 
concept allows chefs to showcase their artistry 
while consumers can feed their curiosity within 
a welcoming environment. While the restaurant 
is across the Hudson river in New Jersey, the 
owners wanted to create a truly New York City 
experience for diners.

PORTER AT PORT IMPERIAL
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CRTKL in collaboration with Hospitality Alliance 
designed Fort Worth’s first food hall, located in the 
popular West 7th area. The food hall features 11 food 
vendors, four anchor restaurants and one bar all under 
the same roof in a modern dining environment.  A 
flexible space was designed to include a small stage 
for live bands and various event activities.

FOOD HALL AT CROCKETT ROW
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One of the main benefits of a smart 
hotel room is the ability to offer guests 
a greater level of personalization. This 

means that a hotel guest can quickly and 
easily make adjustments to their room, in 
order to get it the precise way they want 

it, improving their enjoyment of the room 
and making it feel more like home.

Guest room design and refurbishment is 
an everchanging art of predicting guest 
desires, taste and expectation while 

creating a flexible and durable space. These are 
some of the most recent ideas that are helping 
hotels rethink their guest rooms so they can be 
more than the typical module.

FINDING COMFORT 
AWAY FROM
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Making the Most of 
Small Spaces1
Making the most of small spaces: Thinking 
outside the box, the classic bed-table-dresser 
combo is not enough to make a hotel room 
feel inviting. In today’s market, savvy guests 
expect surprises, creativity and a sense of 
place.  Comfortable work areas for business 
travelers, interesting looking TV panels, unique 
accessories and a comfortable sofa that 
reminds them of home along-side the king-sized 
bed are just some of the key “ingredients” for a 
memorable hotel stay. 

Balancing 
Technology2

Bathroom Features 
and amenities3

Personalized Guest 
Experiences5

Guestroom Bathroom Option 02

Not everyone is looking for a hi-tech 
accommodation. To the contrary, many people 
while traveling want to disconnect during 
vacations.  Yet state of the art gadgets can 
still be a big focus. And with renovations and 
repositioning of existing properties, many 
offer the possibility of adjusting lighting, 
temperature, and even window blinds through 
smartphones. While this not only creates new 
guest features, but it can also have sustainable 
implications and therefore can be a smart 
business move.

With greater lifestyle demands and the 
repositioning of brands, bathrooms have stopped 
being perceived as spaces to be minimized, in 
order to expand living areas. The modern traveler 
expects their hotel room to have a more lavish 
bathroom than they get at home. Even in smaller 
spaces, spa-like features are an open invite to 
relaxation and along with enhanced materials, 
lighting and artwork, can really provide a new 
identity to the standard layouts.

Most importantly, the memory of a hotel 
stays with guests a long, long time if the 
accommodation experience is unique. With this in 
mind, hotel owners should personalize spaces as 
never before. There are many new concepts and 
disruptions slowly gaining interest in the industry, 
but even simple new approaches to interiors 
can help to create a strong identity for a new, or 
refurbished, hotel.     

New Focus on Contrast 
and Texture4
Beginning with the switch from bedspreads to 
the now standard white duvet, hotel rooms want 
a cleaner, more sophisticated look and are easily 
letting go of visually upsetting and dated patterns. 
They are also embracing texture rather than 
sometimes jarring color.  Providing contrast to the 
light-colored bedding, giving guests something of a 
splash of color as well as texture adds ¬variety.  This 
can also be found with the contrast of hardwood 
floors and woven rugs as opposed to the standard 
carpeting. Adding a few bright colors and more 
varied textures and materials animates spaces and 
provides a soothing joyful atmosphere, particularly 
as part of a repositioning or rebranding. 
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CRTKL helped create a sophisticated 
experience for Brickell’s business travelers. 
Embracing some of the existing materials 
throughout the hotel, CRTKL incorporated 
luxurious architectural details in a fresh and 
stylish way in this 198-room renovation for 
the JW Marriott in Miami, Florida.

JW MARRIOTT MIAMI
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Reconfiguration and renovation of luxury hotel.
Ten guestroom floors were reconfigured to add 
20 new rooms to the hotel inventory. Guest rooms 
and common areas received upgrades with new 
carpeting, drapery, lighting and furniture.  

LANGHAM PLACE 

The buzzword these days is comfy  
Guests want to feel the creature comforts at home. 
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Emulating an art gallery atmosphere that 
resonates with discerning guests, the CRTKL’s 
designed Hotel Beaux Arts heralds a new 
boutique brand that elevates the guest 
experience to a fine art.  Located in an urban, 
mixed-use district that includes a class-A office 
building, residential space, and a planned retail 
venue, the 44,000-SF hotel features custom-
designed modern interiors and furnishings set 
against fine art displays, immersing guests in a 
museum-quality journey.

HOTEL BEAUX ARTS,
AUTOGRAPH COLLECTION
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When it comes to hospitality, it’s important 
to consider that brand is not just the visual 
representation of your company, but it’s 

what ties everything together in one memorable and 
cohesive experiential anchor that attracts and builds a 
loyal clientele. Making the most of your brand means 
considering the moments, the neighborhoods, the locals, 
the culture – collecting and analyzing all of the elements 
that truly makes New York unique and packaging it up into 
a customer experience that resonates with guests on a 
deep level, creating a sought-after destination that provides 
authenticity and innovation to the highest degree.  

BRAND IS:

CONNECTION INNOVATION COLLABORATION IMPACTFUL & 
MEMORABLE

making the most of

BRAND
YOUR

49 |  The Art of Hotel Transformation  CRTKL | 50



Brand as a Language that 
Speaks to the Community
A strong hospitality brand engages in communication 
with the community it exists within. The soul of New 
York is a microcosm of vibrant neighborhoods that each 
have their own ecosystems and cultural languages. 
Communication can come in multiple forms, and a 
sustainable and memorable brand learns the many 
languages that allow it to weave itself into the fabric of 
the community seamlessly. By creating and engaging in a 
range of collaborative efforts with small businesses, local 
groups and organizations, a hotel can effectively tap into 
a diverse support system that will not only set them apart 
from competitors, but also build a bridge between brand, 
community, and guest. 

Brand as the “Un-Brand”
In a time where authenticity and genuine experiences 
are highly sought-after, it’s important to acknowledge 
the value in what we refer to as the “un-brand.” The 
big brand is no longer king, and what fosters a real 
connection between guest and the modern hospitality 
experience is creating an environment that consistently 
provides familiar and approachable amenities. The 
“un-brand” is unapologetically curated, boutique, and 
caters to the unknown. Making the most of your brand 
in this context means to find an innovative and dynamic 
balance between what makes your hotel unique and 
what guests find engaging, relevant, and thoughtful.

Brand as a Catalyst for Content
Making the most of your brand in the era of technology 
and social media means that your hotel not only has to 
exist actively online, but it also must be a catalyst for 
‘content’ in the physical realm. Strong hospitality brands 
create and provide environments that facilitate content 
creation and sharing, which effectively catapult them into 
a world where the digital self is king. Millennial and Gen Z 
guests crave an experience that they can broadcast as a 
way to connect to each other, as well as the world at large.  
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Canyon Ranch, one of the nation’s leading health 
and wellness resorts, was looking to gain an 
understanding of its evolving guest demographic 
and expand its successful hospitality product into 
the residential market. To preserve the integrity 
of its unique experience, the company tasked 
CRTKL with creating guidelines to translate the 
Canyon Ranch brand across properties and in 
new environments.

CANYON RANCH
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CRTKL created a new brand for 
the client, with a new name and 
logo included. The interior design 
translates the new brand story 
into every corner of the space, into 
a prototype restaurant in Irvine, 
California,  that just might become 
the first of many others in the US.

JA JIAOZI 
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LIVING/DINING ROOM ARTIST’S PERSPECTIVE
INTERIOR DESIGN BY SPACE ENCOUNTERS

BEDROOM AREA ARTIST’S PERSPECTIVE 
INTERIOR DESIGN BY SPACE ENCOUNTERS

1-BEDROOM LIVING
42-56 SQ M | 452-602 SQ FT

YOU ARE THE CREATIVE WHO WORKS AND PLAYS 
Your life is on its way. Your work life blurs into your social life, and you need a place that  
welcomes this flexibility. Maven’s one-bedroom units provide ample room to work on the fly 
or stay while you play.

CRTKL’s brand strategy team was brought in to develop the storyline and 
brand identity for Maven - focusing on this specific demographic. 

The brand team’s visioning charrette session with the Client team uncovered 
the overarching goals for the tower and how those related to the overall 
development. Based on the charrette findings, the brand story influenced the 
design; specifically the “multi-level amenity bar.” Maven’s “Anything, Anytime” 
amenity program physically connects the building and serves as a unique 
selling point for the tower - balancing small and affordable units with an 
abundance of shared, social spaces such as craft, media, work, play, fitness and 
party rooms. 

The result was a comprehensive brand package that delivered on the “It Life!” 

MAVEN AT CAPITOL COMMONS

User Interface

The Naming Process
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Transforming the parking experience 
into Instagram-worthy art, CRTKL 
designed exterior garage identification, 
colorful interior signage, creative 
wayfinding and environmental graphic 
design. CRTKL’s  design solution 
redefined the existing parking garage 
with wayfinding and transformed the 
interior of the bland structure into a 
dynamic art installation.
 
The design enhances a visitor’s journey, 
inspiring curiosity and creativity, 
amplifying the spirit of Victory Park 
and reflecting the new SoVi brand. Each 
level of the parking garage has its own 
color and art mural making wayfinding 
easier for visitors. 

VICTORY BLOCK G + D
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Welcome to the untraditional where the expected is 
no longer relevant. The definition of a space type has 
changed – banks are no longer just banks but now 

places to buy coffee, get caught up on your emails. Bricks and 
mortar spaces are now becoming restaurants, parks, and hotels.   

Transforming any space requires a strategic approach and clear 
understanding of the benefits, the value add that can translate 
into new revenue while bringing new life into a space and a 
community. With market conditions changing, the need for 
rethinking and providing alternate use for buildings is more 
important than ever. Honoring the history while reimagining the 
history can transform a neighborhood and create community. 

Being authentic, and true to a neighborhood embraces the 
community while it provides a need and new purpose while 
balancing the heart and soul of the community. The unexpected 
gesture or moment can revitalize a neighborhood and change 
what was old to be new. It can merge old experiences with new 
experiences that enrich our lives.  We think differently about a 
space. How can it be used, what it was, what can it become? 
How we get there is part of the journey; the lifecycle of the 
process begins with an idea, what if?  What’s next?

It begins with, Hello…

WELCOME TO 

R E F R E S H
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“The Oh, S*** Moment”1 We all have had it. Pleasantly surprise when 
we are unexpectedly in a place that is not 
what it seems to be, but better. Creating 
that moment of surprise, tapping into the 
emotion, feeling the experience; this is 
what we do and what we know. By paying 
attention to the details, understanding 
the uniqueness of each space, exploring 
the opportunities enables us to transform, 
create and provide that unexpected moment 
of surprise. The “Oh, S***” experience that 
makes you want more.

A New State of Mind2 How do you take something that was one thing and reimage what it could 
be? Is it like Alice in Wonderland and through the looking glass? Seeing a 
world like no one else can image? With an open mind to solving problems, 
it allows us to creatively approach a space and provide opportunities that 
transforms, enhances, and reenergizes a space and becomes what anew. 
The opportunities can be unlimited with an open mind, a little imagination 
– what was old is new again.
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Unplanned Moments 
are Always Better3
The start of every project requires a 
plan, a road map which becomes the 
foundation for the success of a project. 
Being mindful of the vision, goals, and 
budgets of each of our clients is essential. 
We want to partner with you along this 
adventure. Yet some of the best laid 
plans take a possible turn in the road. 
An unexpected turn can lead you into 
a better journey and the plan changes. 
Adaptability and flexibility are essential 
traits and are in our DNA. We believe and 
know that along the journey the plan 
may change and with that is can and 
does resolute in something unexpected 
and better.

Nothing Like It4 Being special, unique – we all think we are and for the most part we are. The key is to 
understand what makes us similar, what differentiates us, what can we learn and how do 
we grow from this and how do we evolve from all that makes us similar yet different. 

At CRTKL, our team of experts come from a variety of backgrounds and experiences.  
Our team encompasses, retail, workplace, branding, customer experience, technology, 
sustainability, and hospitality. By working together, we can translate our experiences 
into unique opportunities, to create a unique experience for you and your guest.

We are fundamentally the same with common experiences – our ability is to change the 
common into something special – nothing like it.  
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Located two blocks from the White 
House, this historic hotel has 
been part of the luxury fabric of 
Washington for many years. CRTKL 
assisted with the upgrading and 
redesign to retain its status as one 
of Washington’s pre-eminent hotels.

ST. REGIS DC
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As the Executive Architect for 
the new hotel, CallisonRTKL 
collaborated with hotel designer 
Gachot Studios to transform the 
former Four Points Sheraton 
to a boutique hotel that mixes 
hospitality with media, wellness 
and social activism.

EATON HOTEL
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CallisonRTKL collaborated with REI to create a store 
design befitting the storied space. Original seating 
from the arena was incorporated as a wall installation. 
Taking cues from indoor, urban marketplaces, REI’s 
distinct merchandise and service areas offer a more 
human-scale environment, such as the bike shop which 
is inspired by the look and layout of a test kitchen. 
Additionally, an interior courtyard contains one of the 
arena’s original flying buttresses which adds drama 
to the space while a mural, spray paint on concrete, 
celebrates the outdoors with an urban spin.

REI WASHINGTON, D.C. 
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BALTIMORE
CallisonRTKL Inc. 
901 South Bond St.
Baltimore, MD 21231
T.  +1 410 537 6000
F.  +1 410 276 2136

BEIJING
CallisonRTKL Design  
and Planning Consulting  
(Shanghai) Co., Ltd.,  
Beijing Branch
9th Floor, Tower B
Jiaming Center
27 Dongsanhuan Beilu
Chaoyang District
Beijing PRC 100020
T.  +86 10 5775 6800
F.  +86 10 5775 6801

CHICAGO
CallisonRTKL Inc. 
200 South Michigan Ave.
Suite 1800
Chicago, IL 60604
T.  +1 312 542 5900
F.  +1 312 542 5901

DALLAS
CallisonRTKL Inc.
1717 Pacific Ave.
Dallas, TX 75201
T.  +1 214 468 7600
F.  +1 214 468 7601

DETROIT*

CallisonRTKL Inc.
28550 Cabot Drive
Suite 500
Novi, MI 48377
T.  +1 248 483 0578

DUBAI
CallisonRTKL-UK Ltd.  
(Dubai Branch) 

Burj Al Salam Tower
44th Floor
Trade Centre 1
Dubai, PO Box 118254
United Arab Emirates
T.  +971 4 590 5600
F.  +971 4 325 0190

HONG KONG
CallisonRTKL  
Asia Limited 
17/F, Two Harbour Square
180 Wai Yip Street
Kwun Tong, Kowloon
Hong Kong
T.  +852 3582 1350
F.  +852 3006 4399

LONDON
CallisonRTKL-UK Ltd. 
25 Farringdon St.
10th Floor
London
EC4A 4AB
T.  +44 20 7306 0404
F.  +44 20 7306 0405

LOS ANGELES
CallisonRTKL Inc. 
333 South Hope St.
C200
Los Angeles, CA 90071
T.  +1 213 633 1100
F.  +1 213 633 6060

MANCHESTER
CallisonRTKL-UK Ltd. 
Suite 12A
Manchester One
Portland Street
Manchester

M1 3LF
T.  +44 161 245 8850

MANILA (AFFILIATE)
Contact Address: 
4th Floor, Kings Court 1 
2129 Pasong Tamo 
Makati City, 1231 
Manila, Philippines
T.  +63 939 285 2288 

MEXICO CITY
CallisonRTKL de Mexico,
S. de R.L de C.V. 
Barranca del Muerto 329 - 101
Col. San José Insurgentes
Ciudad de México C.P. 03900
T.  +01 800 278 5569

MIAMI
CallisonRTKL Inc. 
396 Alhambra Circle
South Tower, Suite 500
Coral Gables, FL 33134
T.  +1 786 268 3200
F.  +1 786 268 3201 

SAN FRANCISCO*

CallisonRTKL Inc. 
100 Montgomery Street
Suite 300
San Francisco, CA 94104 
T.  +1 415 432 6900 
F.  +1 415 374 2745

SEATTLE
CallisonRTKL Inc. 
1420 Fifth Ave
Suite 2400
Seattle, WA 98101
T.  +1 206 623 4646
F.  +1 206 623 4625

TAMPA
CallisonRTKL Inc. 
3109 W. Martin Luther King Jr. 
Blvd.,
Suite 350
Tampa, FL 33607
T. +1 305 890 8423 

SHANGHAI
CallisonRTKL Design  
and Planning Consulting 
(Shanghai) Co. Ltd. 
17th Floor, Platinum
233 Taicang Rd.
Shanghai PRC 200020
T.  +86 21 6157 2800
F.  +86 21 6157 2801

WASHINGTON, DC
CallisonRTKL Inc. 
2101 L St., NW
Suite 200
Washington, DC 20037
T.  +1 202 833 4400
F.  +1 202 887 5168

CLAY MARKHAM
Principal
Hospitality Practice Leader
AIA, NCARB, LEED AP BD+C

1717 Pacific Ave.
Dallas, TX 75201

Clay.Markham@crtkl.com

T. +1 214 468 7532
C. +1 213 271 4587

WE MIGHT BE 
LOCAL, BUT  
YOU CAN ALSO 
FIND US AROUND 
THE WORLD! 
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Call isonRTKL, a global architecture, planning and design 

practice, began over seven decades ago and has evolved 

into a cultural agency to advance positive outcomes in 

our local and global communities. Through a human-

centric design approach our team addresses the 

imperatives of resil iency, wellbeing and technology and 

their influence in the built environment.

CRTKL.COM

Copyright 2021 CallisonRTKL Inc.
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