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Each year, CallisonRTKL examines trends in the workplace to understand how 
businesses are changing and adapting to different ways of working. We seek to 
understand how businesses are integrating data-driven studies to improve key 
performance indicators like employee experience, employee health and innovation.

While aesthetics are an important aspect of design, this report seeks to avoid 
trends that focus on the actual look and feel of the space (colors, materials, etc.); 
instead we focus on themes such as spatial allocation, technology and policies 
which impact how workspace is designed and used. 2018 trends follow a similar 
pattern of previous years, serving as an evolution or refinement of workplace 
design over time. 

These trends are best viewed through a technological, social and cultural lens. 
As the next generation of workers enters the corporate world, new demands will 
drive the physical and network-based design of the modern office. Much emphasis 
is placed on user experience as a reflection of satisfaction, performance and 
productivity. 

Click to access our trends for 2014, 2015, 2016, and 2017. 

INTRODUCTION

https://www.callisonrtkl.com/you-are-here/top-workplace-trends-for-2014/?highlight=workplace%20trends%202014
https://www.callisonrtkl.com/you-are-here/2015-workplace-trends/?highlight=workplace%20trends%202015
https://www.callisonrtkl.com/publications/2016-workplace-trends/
https://www.callisonrtkl.com/publications/2017-trends-in-the-workplace/
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2.  Colleague Experience 
Rules Decision-Making
As the war for talent intensifies, 
providing an inviting, healthy and 
productive workplace has never 
been so important. Combining 
the practice of CX (customer 
experience) with the future of 
the workplace, organizations 
can realize a strong Colleague 
Experience. Colleague Experience 
focuses on the people who use 
and experience a workplace in 
every realm, including technology, 
productivity and mental health.  

3.  Laws of Technological 
Innovation Drive  
the Workplace
Technology is growing and 
changing at astronomical rates, 
offering the opportunity for 
businesses to change not only the 
tools they use in their workplace, 
the infrastructure of the building, 
but also the ways in which work is 
done company-wide.

4.  Restrooms at the 
Heart of Inclusive 
Design
While restrooms are a key talking 
point in cultural conversations, 
they are also near and dear 
to people of all shapes, sizes 
and abilities. Providing clean, 
accessible, service-oriented 
restrooms that improve the 
employee experience can enhance 
any additional employee comfort, 
wellness, satisfaction and 
productivity.

5.  The Automobile’s 
Influence Shifts
While public transportation and 
healthy commuting (bicycles, 
walking, etc.) are an important 
part of the discussion of where 
workplaces are located, the 
change in the way automobiles are 
operated and owned will have a 
dramatic impact on office design.

6.  Farm to Office
Wellness and wellbeing have been 
a hot topic for the past few years. 
Taking the trend a step further, we 
expect to see greater integration 
of primary sources of food in 
workplace design, from cafeterias 
and break rooms to employee-
driven amenities and victory-
garden concepts.

SIX KEY TRENDS FOR 2018

The following key trends are playing a larger role 
in workplace strategy and design:

1.  Back to the Office
Over the past several years, our 
workplace clients have moved 
away from pushing employees 
out to save space and reduce 
overhead spending; and instead 
they are looking to bring people 
together. Design and strategy are 
influenced by the confluence of 
people and place.



TREND 1: 
BACK TO THE OFFICE 

Work from home programs were once 
thought of as the future of corporate 
real estate for many white-collar 
businesses: a great way to reduce 
costs of office space (both hard and 
soft costs), while at the same time 
promoting employee satisfaction by 
offering flexibility and choice. We 
have learned, however, that work from 
home is not the panacea it was once 
considered to be. 

Over the past several years, companies 
have moved away from pushing 
employees out to save space and 
reduce overhead spending, and instead 
are looking at ways to bring people 
together. Design and strategy are 
influenced by the confluence of people 
and place. 

Strength in Numbers
Companies are moving their remote 
employees back to central office spaces 
for a variety of reasons. Bringing people 
together strengthens the identity of 
a brand by allowing employees to 
feel more connected to their peers, 
managers and company mission. This 
togetherness also builds a community 
among like-minded people, making 
it best for collaboration and creating 
new ideas. Shared knowledge, when 
combined with the right workplace 
tools, is a great justification for bringing 
workers together. While remote work 
may be preferable for some job tasks, 
most remote jobs can be automated 

"This trend will accelerate over the next 5 
years, especially due to corporations looking 
to reduce their exposure to long term leases 
and employees insisting on more workplace 
options." 2 

1401 Eye Street, Washington, DC.

with algorithms and artificial 
intelligence. The key to a successful 
workplace is incorporating the 
human element of decision-making, 
communication, and collaboration.

Work from Home, No More
Major corporations like Yahoo, IBM and 
Bank of America have retracted their 
work-from-home policies. To provide 
insight into the scale of this change, the 
work-from-home demographic made up 
almost one quarter of IBM’s workforce. 
At Yahoo, nearly 12,000 employees 
were banned from working at home in 
2013, with CEO Marissa Mayer saying 
that “people are more productive 
when they’re alone, but they’re more 
collaborative and innovated when 
they’re together.”1 This change has 
saved the company $150 million with 
a 3% increase in productivity.3 At IBM, 
2,600 employees were affected by 
moving back to the office in 2017.4 
Telecommuting can breed jealousy 
among colleagues, pose security risks 
and can exacerbate managers’ trust.

1. Lindsay, Greg. “Yahoo Says That Killing Working From Home Is Turning Out Perfectly.” Fast Company. 30 October 2013.

2. Weller, Chris. “IBM was a pioneer in the work-from-home revolution — now it's cracking down.” Business Insider. 27 March 2017.

3. Gjonbalaj, Granit. “WeWork Becomes Biggest Private Office Tenant in Manhattan.” WeWork Blogs. 17 September 2018.

https://www.fastcompany.com/3020930/yahoo-says-that-killing-working-from-home-is-turning-out-perfectly
https://www.businessinsider.com/ibm-slashes-work-from-home-policy-2017-3
https://www.wework.com/blog/posts/wework-becomes-biggest-private-office-tenant-in-manhattan
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“In-Office” Work Days
Some companies allow for 
telecommuting but mandate certain 
days of the week to be in-office. It’s best 
to plan for several days per week, as one 
day is not enough to get the necessary 
face time needed for meetings and 
collaborative discussion. Adopt agile 
development methods for operations; 
schedule 15-minute morning “scrum” 
meetings daily to provide short updates 
and have each employee focus on “what 
do I need to accomplish today.” Stick to 
these meetings religiously so everyone 
is on the same page and feels involved 
in the work and office environment.

Rise in Coworking Spaces
Coworking companies like WeWork, 
which is now Manhattan’s largest 
office real estate holder, have 
expanded greatly to accommodate 
the extra space companies desire 
for their employees.5  These spaces 
support small businesses, independent 
contractors, and businesses of all sizes 
who are looking to have swing space or 
temporary growth. Companies believe 
the cost to rent these spaces is worth 
the opportunity to ignite collaboration 
and knowledge-sharing in a non-
corporate setting. The global footprint 
of coworking spaces is expected to 
nearly double by 2022 and expand its 
reach outside of major cities.6

4. Global Coworking Unconference Conference. “2018 Global Coworking Forecast: 30,432 Spaces and 5.1 Million Members by 2022.” GCUC.12 June 2018.

5. Gjonbalaj, Granit. “WeWork Becomes Biggest Private Office Tenant in Manhattan.” WeWork Blogs. 17 September 2018.

6. Global Coworking Unconference Conference. “2018 Global Coworking Forecast: 30,432 Spaces and 5.1 Million Members by 2022.” GCUC.12 June 2018.

JBG Smith Scale Up Suites, Crystal City/Arlington, VA

JBG Smith Scale Up Suites lounge and pantry, Crystal City/Arlington, VA

https://gcuc.co/2018-global-coworking-forecast-30432-spaces-5-1-million-members-2022/
https://www.wework.com/blog/posts/wework-becomes-biggest-private-office-tenant-in-manhattan
https://gcuc.co/2018-global-coworking-forecast-30432-spaces-5-1-million-members-2022/


Refer to 2017 Workplace Trends, Trend 
#2 – Wellness, Wellbeing and Human 
Performance Take Precedence

User Experience has its roots in retail: 
understanding the consumer helps 
designers create experiences that 
develop the brand and encourage 
customer loyalty. This has expanded to 
the workplace and healthcare sectors 
with demands for more attention to the 
employee experience.

The new war for recruiting talented 
professionals, regardless of experience 
level, is now embedded into the 
decision-making process that defines 
a company’s culture. Companies 
desire inviting, energizing workspaces 
that engage employees and connect 
them to the company’s mission. 
Welcoming the next generation of 
the workforce is going to take more 
than new technology, but rather an 
emphasis on healthy productivity, 
work/life stability, and making ethical 
decisions on a company-wide scale. 
This healthy balance of technology and 
collaboration is essential to keep new 
talent and engage the workforce.

CRTKL defines employee experience 
as the intersection and organizational 
design of employee expectations, needs 
and wants. The primary drivers for 
improving employee experience are the 
escalating war for talent and the rise in 
the experience economy, with new ways 
to work and live.

Developing Culture 
Workplace culture is driven by diversity 
in the workforce and a desire for 
authenticity between employees, 
leadership, and their mission. Top 
talent in the emerging workforce 
is looking for companies that are 
viewed positively, have a legitimate 
sense of purpose, and acknowledge 
the importance of employee health 
and wellness. Employees search for 
a workplace where everyone feels 
valued and can act as part of a team 
with opportunities to learn, grow and a 
desire to work for more than income.1 

Treated similarly to user experience 
design, Colleague Experience should 
be conducted in a similar fashion. 
Treat colleagues as customers but 
remember the key difference: it is 
almost impossible to please all current 
employees. 

The Built Environment
The experience surrounding the built 
environment is driven by our ability 
to work anywhere, a new emphasis on 
wellbeing, and a desire for convenience. 
Technology is changing the way we 
observe, design and use space. New 
work habits and individual preferences 
are being considered as leverage 
to redesign the physical space that 
encourages employee productivity 
and comfort. Employees expect more 
convenience and more flexibility 
between collaboration and seclusion, as 
workstyle preferences can change with 
each project type.1

Collaborative, face-to-face meetings promote 
better workplace culture and can strengthen 
relationships between employees and teams.

Brainstorming and discussion workshop in the 
CallisonRTKL Office,  Washington, DC.

TREND 2:  
COLLEAGUE EXPERIENCE RULES DECISION-MAKING 

https://www.callisonrtkl.com/publications/2017-trends-in-the-workplace/
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Integrating Technology into Your 
Workflow
Integrating smart, useful and intuitive 
technology is essential for designing 
the workplace of the future. The 
exponential development in technology, 
for personal and professional use, 
has driven us to depend on our smart 
tools for almost every aspect of our 
work and livelihood. The integration of 
technology into the workplace is driven 
by our new ability to work anywhere 
with an Internet connection. As five 
generations currently make up the 
workforce, ensuring equitable access 
to user-friendly technology can prevent 
frustrations and therefore streamline 
productivity.1 Tech should always be 
used as a tool to maximize efficiency, 
not as an extra step or speed bump in a 
project’s workflow.

Tools such as Slack, Google Drive, Trello 
and Facebook Workplace are making 
it easy and intuitive for employees to 
collaborate digitally with similar effects 
of face-to-face interaction. Performance 
management apps like BetterWorks, 
Workboard and SuccessFactors are 

improving the way we track progress 
across a wider spectrum. Wellness is 
also important and can be tracked 
digitally with tools from Limeaid and 
VirginPulse.2  While these tools are 
great for managing progress and 
maintaining communication remotely, 
it’s important to note that almost 
nothing can compare to true human 
interaction and conversation.

Organizations are shifting to interactive, 
team-based structures where the 
employee experience increases in both 
importance and complexity. Team roles 
have more fluidity, so companies need 
a new approach that builds on the 
foundation of engagement and culture 
to holistically focus the employee 
experience.3 This enhancement should 
consider all contributors to worker 
satisfaction, wellness, collaboration 
and the alignment of company 
values. These demands may bring a 
new department or team - colleague 
experience designers - that will emerge 
out of Human Resources to manage 
the ongoing process of employee 
engagement.4

1. Scinta, Stefana and Wood, Jeanne. “Employee Experience.” CRTKL BOMA Presentation. 6 August 2018.

2. Bersin, Josh. “The employee experience: Culture, engagement, and beyond.” Deloitte Insights. 28 February 2017.

3. Ceschi, Andrea. “Decision-Making Processes in the Workplace: How Exhaustion, Lack of Resources and Job Demands Impair and Affect Performance.” National Institutes of Health. 5 May 2017.

4.  Hancock, Nicola. “The Rise of Colleague Experience.” The Nile. 19 September 2018.

Technological innovations are drastically 
changing the way we live, work, and 
communicate. Confidential Global Technology, 
Brussels, Belgium.

file:\\crtkl.net\global\Projects\Interiors\DC\_Resource\Strategic%20Services\Strategy_Thought%20Leadership\Speaking%20Opportunities\2018\BOMA\Employee%20Experience\BOMA%20Presentation%20v7%20clean.pdf
https://www2.deloitte.com/insights/us/en/focus/human-capital-trends/2017/improving-the-employee-experience-culture-engagement.html
https://www.ncbi.nlm.nih.gov/pubmed/28529491
https://nilehq.com/journal/the-rise-of-colleague-experience/


The rapid growth of technology across 
all purviews of collaboration allow 
employees to have more options in 
their workflows and communication 
tools. Work can be completed faster, 
and when used properly, technology 
can increase productivity and limit 
distractions for employees.

Innovation is sparked by proper tools 
and communication methods, paired 
with the right style of management and 
office structure. These trends for 2018 
reflect the fast-changing technologies 
that will only develop into stronger 
tools for the modern workforce.

How Tech Changed Work
Technology has greatly changed the 
way we work, communicate, and run 
our daily lives. Office workers can 
work remotely with just an Internet 

connection and software tools provided 
by the employer. In many ways, the 
workplace has advanced well beyond 
the classic cubicles and executive 
suites of the mid-century office to a 
more collaborative and tech-informed 
experience that inspires new ways to 
work every day.  

Flexibility
Technology continues to evolve in the 
workplace. Offices of the future will be 
built around the flexibility and freedom 
of conversation by using new digital 
communication tools to bring teams 
together. In fact, the communications 
and collaboration market is expected 
to reach nearly $100 billion in 
value by 2023.1 With this growth, 
collaboration apps like Skype, Slack 
and GoToMeeting need to foster the 
natural communication that is already 

occurring in the workplace, giving 
people options for communication 
without adding extra steps that could 
diminish the convenience of technology.

Building Technology
Building Information Modeling (BIM) 
is leveraging more data into decision-
making, scenario planning, and design 
strategies for new and renovated 
buildings across all spectrums of the 
workplace. The move to the era of 
intelligent buildings has allowed a more 
agile work environment, and the fluid 
--but complicated--connectivity of the 
Internet of Things (IoT). IoT technology 
may make work more frustrating for 
building managers who resist adapting 
to the technology provided to them.2 
Data can be overwhelming when not 
used in a strategic way. Within the next 
15 years, workplace operations may 

Modern workspaces are designed to foster collaboration and seamlessly incorporate technology into the way we already communicate. 
JLL Workplace, Baltimore, MD.

TREND 3:  
LAWS OF TECHNOLOGICAL INNOVATION DRIVE THE 
WORKPLACE
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New tech in the office allows employees 
to be more flexible and adhere to personal 
preferences in workflows and communication.
Confidential Technology Company, Reston, VA.

be largely undertaken by algorithms 
analyzing these millions of datasets 
from today’s emerging technologies.

Emerging Technologies
Emerging technologies in workplace 
design like QR codes, mobile walk-
throughs, virtual reality, access control 
security, and location-based services 
allow employees to become data 
points to track and analyze a variety of 
workplace activities. These emerging 
tools can increase the accuracy of space 
utilization through the automated 
capture of data. This analysis makes 
decision-making more informative and 
objective because concrete data can 
be used instead of subjective opinion. 
Workplace managers can analyze the 
movement of employees traveling in, 
out, and around the space using sensor 
technology. Virtual reality and mobile 
walk-throughs add an experience 
element to design proposals and allow 
employees to see workplace changes in 
mixed reality.3

Building Information Modeling has changed 
the way decisions are made to the physical 
environment based on data collected 
from people, infrastructure, and workplace 
technology. 
Johns Hopkins University Mt. Washington 
Data Center, Baltimore, MD.

"The rapid expansion and uptake of digital 
and smart workplace solutions means that 
employees are no longer defined by a purely 
physical space, and can instead function as 
agile teams with a digital readiness that was 
not previously possible."2  

1. Hegde, Arun. “Unified Communications Market: Global Market Insights.” Global Newswire. 17 January 2017.

2. “Trimble and Brookfield Global Integrated Solutions Launch World's First Mixed-Reality Program for Property and Facilities Management .” PR Newswire. 1 May 2017.

3. Carroll, Tom. “It’s the workplace, but not as we know it.” Jones Lang LaSalle (JLL). 15 June 2017.

https://www.grandviewresearch.com/press-release/global-unified-communication
http://investor.trimble.com/news-releases/news-release-details/trimble-and-brookfield-global-integrated-solutions-launch-worlds
https://www.joneslanglasalle.co.jp/en/trends-and-insights/workplace/its-the-workplace-but-not-as-we-know-it


Restroom design and maintenance 
offer a vital opportunity for office 
managers to use this space as a tool 
to both improve user experience and 
increase organizational performance. 
What is phenomenal about the 
bathroom is that it can be both a tool to 
increase interactions and associations 
among employees across a large 
organization, as well as provide a 
quiet refuge to escape the office for a 
moment and gain perspective.

Physical Design Solutions
Physical elements of restroom design 
adhere to our basic senses of sight, 
smell and sound. These biological 
sensors inside us can inform us of 
our surroundings, deciding whether 
the environment is good or bad. Both 
private and public entities, like WeWork 
and the American Restroom Association 
(ARA), are using data and feedback to 
reimagine this experience.1

Sound
Noises in restrooms can be less than 
pleasant, so physical design solutions 
like full-height partitions and speakers 
with music can act as a noise barrier 
and fortify the perception of privacy. 
The American Restroom Association 
conducted a study validating that white 
noise or background music increase 
user perceptions of privacy. WeWork 
uses extended partitions and speaker 
systems to maximize privacy and create 
an audio sanctuary.2 

Smell
Odor can trigger an occupant’s 
immediate positive or negative 
perception of a space. Smelling bad 
odors often trigger a heightened 
awareness to other impurities, and 
studies have shown that unpleasant 
smells in the restroom can be anxiety-
provoking. Installing an automated odor 
dispenser is a simple and inexpensive 

Pazhou District Office Restroom, Guangzhou, China.

solution. It is important that air 
fresheners are well supplied, accessible 
and placed in the most effective 
location. The restroom’s temperature 
also plays a role in smell. Higher 
temperatures increase smelliness, but a 
room that is too cold is uncomfortable. 
It is important for restrooms to be 
properly cleaned on a regular basis, 
especially to empty trash cans that emit 
odors quickly if left untreated.

Visuals
A study by Psychological Science 
found that very light colors, especially 
white, evoke thoughts of cleanliness, 
making it a good color choice for public 
bathrooms. The downside to white 
surfaces is that stains can show easily, 
so it’s recommended to utilize surface 
materials that are easy to clean. Users 
also feel comfortable in a restroom with 
a residential feel, with wall coverings 
and appliances that convey to a sense 
of home.3 Users prefer full-length 
mirrors with proper lighting on the side. 
Hooks should be placed on each door 
and throughout the restroom, so users 
can place their jackets or bags without 
putting them on an unsanitary surface.

Attention to restroom design and 
management is more important 
that often realized, and can provide 
benefits to employees who seek a clean, 
dignified and harmonious restroom 
experience.

TREND 4:  
RESTROOMS AT THE HEART OF  INCLUSIVE DESIGN
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Restroom Allocation
Restroom location can be used as a 
tool to promote more physical activity 
in the workplace. Having a single 
restroom area on each floor encourages 
employees to walk more and interact 
with areas outside of their immediate 
desk space. Steve Jobs recognized 
the potential of restroom allocation 
as an “opportunity to social engineer 
interaction among employees.” Because 
of this, Pixar’s headquarters has a single 
set of restrooms on each floor to force 
coworkers from across the organization 
to associate and intermingle. Planting 
gendered restrooms close to each 
other also inspired interaction across 
genders.5 

Entertainment
Provide good access to Wi-Fi, as people 
tend to retreat to the bathroom for 
alone time but find themselves still 
working or checking email. Because of 
this, phone rests are a smart solution to 
place a digital device on a safe surface, 
as well as keys or small personal 
items. This is a convenience factor 
that people notice and appreciate. 
Workplace restrooms with hospitality-
like amenities, such as mouthwash, 
lint rollers, or cosmetic products can 
help employees feel more confident at 
work.4 A restroom should be designed 
to encourage personal hygiene, 
providing sanitary products and a fresh 
atmosphere that limits stress on the 
mind and body.

Proper lighting and surface materials in the 
restroom create a cleaner feel within the space. 
Chengdu, China

Restroom in ZRT Tower, Beijing, China.

1. Bleckner, Jonah and Marsh, Melissa. “Why Restrooms Matter in the Workplace.” WorkDesign Magazine. 8 March 2016.

2. Sandler, Jonathan. “Why Corporate Bathrooms Stink and How Good Design Can Fix This.” BDC Magazine. 7 March 2016.

3, 4. Bleckner, Jonah and Marsh, Melissa. “Why Restrooms Matter in the Workplace.” WorkDesign Magazine. 8 March 2016.

5. Sandler, Jonathan. “Why Corporate Bathrooms Stink and How Good Design Can Fix This.” GenslerOn Work. 7 March 2016.

https://workdesign.com/2016/03/why-restrooms-matter-in-the-workplace/
https://www.bdcnetwork.com/blog/why-corporate-bathrooms-stink-and-how-good-design-can-fix
https://workdesign.com/2016/03/why-restrooms-matter-in-the-workplace/
https://www.bdcnetwork.com/blog/why-corporate-bathrooms-stink-and-how-good-design-can-fix


Cities are shifting away from the 
traditional automobile commute 
and encouraging residents to find 
alternative ways to get to work. In 
today’s connected world, finding an 
alternate commute can be easy in most 
urban areas. Accessing alternative 
transportation is getting easier suburbs 
and exurbs, but as we know from the 
current state of traffic across the US, 
the car still reigns supreme.

As oil prices rise and commuting 
times increase, employees are actively 
looking for ways to commute most 
efficiently while saving money. Urban 
parking is becoming more difficult as 
valuable real estate is prioritized into 
people space, not parking space. Urban 
planners and city officials have made 

efforts to limit parking requirements 
on new development, with hopes that 
new tenants will be encouraged to find 
alternatives. And with parking being 
the single largest land use in most 
cities, finding creative solutions can 
have a lasting impact on development 
and livability. Solutions are being 
developed to address the parking and 
development demands of today and for 
the future.

Rideshare
Rideshare programs like Uber and 
Lyft have grown astronomically across 
cities around the globe, often with 
minimal regulations on expansion. 
Some argue that these rideshares have 
made urban traffic even worse, as it 
provides another outlet to use a car 
with few occupants inside. Cities like 
New York have already pushed back 
against these companies, setting caps 
on the number of Rideshare drivers 
within city limits. It is important for city 
officials and executive leadership to 
find solutions that prevent congestion 
on our curbsides and streets from these 
rideshares, and to create new incentives 
and infrastructure for commuters to 
use public transportation.

Autonomous Vehicles
Autonomous vehicles will have 
a significant impact on parking, 
transportation, and mobility for all. 
With AVs expected to be on the 
road in the next five to ten years, 
commuters will adapt quickly to the 
services offered by these driverless 

cars. Parking garages may become 
multimodal transportation hubs that 
accommodate all levels of transit, from 
trains to buses to cars and scooters.1 

At major workspaces, companies will 
need to create solutions that alleviates   
congestion at pick up/drop off areas.

Alternative Parking Solutions
An alternative to a traditional parking 
garage is stacked parking areas, or 
vehicle storage, where cars are parked 
in large, customizable “shelves” to 
maximize the number of parked 
cars within a smaller footprint. This 
automated service allows users to 
leave their car is a safer environment 
that is not prone to theft, damages, 
or the outside elements. Companies 
like CityLift1 are already building 
towers exclusively for automobiles in 
California. This solution opens valuable 
real estate to be returned to the people 
and eliminates the burden of finding a 
parking spot within a large garage.

Traditional parking garages are 
commonly viewed as unsafe and poorly 
lighted—and places where people do 
not want to spend time. Developers and 
city officials are looking to reinvent the 
parking garage in a way that brings safe, 
inviting public space back to people. 
Garages can serve as charging stations, 
storage for rideshare vehicles, and drop-
off zones for rideshares. Garages across 
the country have designed parks on 
the top floor and even put retail space 
on the ground level, increasing activity 
throughout all hours of the day. The key 

Urban parking is a growing issue as cities 
dedicate less space to the automobile. 
Mockingbird Station, Dallas, TX. 

1. CityLift. “Customized Parking Solutions.” cityliftparking.com. 2018.

2. Griffiths, Alyn. “Bordeaux car park by Brisac Gonzalez will introduce activities after hours.” dezeen. 7 February 2014.

TREND 5: 
THE AUTOMOBILE’S INFLUENCE SHIFTS

https://cityliftparking.com/solutions
https://www.dezeen.com/2014/02/07/car-park-with-apartments-on-its-roof-by-brisac-gonzalez/
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is to design a space for flexibility and 
adaptability, and to build in phases that 
accommodates change in the future 
based on trends and demands.2

Design and Site Considerations
When designing for new spaces, it 
is important not to underestimate 
the strategic importance of parking, 
mobility, and access management. 
It is beneficial to consider physical 
elements like lighting, signage, and the 
overall user experience when parking 
to maximize safety and efficiency, and 
to rethink the space that is dedicated 
solely to automobile storage. Some 
urban thinkers believe that 15 years 
from now, autonomous vehicles will 
have erased the need for up to 90 
percent of our current lots.3 

Successful real estate is all about 

Wuzhong Road Metro Station, Shanghai, China.

“There is more parking 
today in American cities 
than they will ever, ever 
need. It'll vanish as 
human driving vanishes."3

This parking garage was designed to increase 
airflow and access to shade. Midrif City Centre, 
Dubai, UAE.

3. Schmitt, Angie. “Study: Parking Minimums Cost Seattle Renters $246 a Month.” StreetsBlog. 13 December 2013.

4.  NACTO. “Bike Share in the US: 2010-2016. National Assiciation of City Transportation Officials.” 1 May 2018.

location. Choosing a work site that is 
close to public transportation is good 
for employees and management. 
Employees can have more housing 
options when near a public 
transportation network, and they 
have greater access to nearby services 
offered in a denser environment. 

Human-Powered Solutions
Major cities like New York and 
Washington DC are implementing 
tactical urbanism solutions to improve 
mobility. Bikeshare programs have 
grown in the last decade with over 88 
million trips taken between 2010 and 
2016.4 Docking stations have appeared 
in dense urban areas surrounding major 
residential and office land uses to 
accommodate the everyday commuter. 
Cycling is a great way to lower a carbon 
footprint while staying active.

The micro-mobility market has taken 

shape to provide “last-mile” solutions 
for urban residents with the use of 
electric scooters. These scooters do 
not have a docking station, but are 
rather left on the sidewalk for pickup 
by anyone with a mobile app. Lyft 
and Uber created their own scooter 
programs to compete with local 
companies like Skip, Spin, and Lime. 
Human-powered mobility can have 
great economic and environmental 
impacts by reducing traffic, emissions, 
and giving commuters more flexibility.

https://usa.streetsblog.org/2013/12/13/study-parking-minimums-cost-seattle-renters-246-a-month/
https://nacto.org/bike-share-statistics-2016/


A focus on sustainability, wellness and 
wellbeing is driving a new trend in 
workplaces: fresh food grown on site. 
Benefits include not only providing 
healthy food but also encouraging a 
healthier lifestyle (employees may 
participate in the gardening activity 
itself). On-site micro-farms also provide 
a biophilic environment that promotes 
relaxation and overall wellness.  

Farm-to-table implementation takes 
many forms, depending upon the 
organization and the space available.

Roof or Terrace Garden 
Roof and terrace gardens are popular 
options for food service providers, but 
the trend is also seeping into offices. 
Landlords and individual tenants are 
taking advantage of outdoor space in 
urban and suburban environments, 
providing areas that are not only 
pleasant but also productive.

Plants Integrated into Interior  
(and Exterior) Design 
Integrating plants into design for 
biophilia and sustainable design 
has long been a trend; but growing 
edible products will take this one step 
farther. Many edible plants grow well 
indoors, including small fruit trees 
(lemons, limes, clementines, mandarins, 
avocado), microgreens, salad greens 
and herbs (basil, rosemary, mint, 
cilantro, parsley, chives, etc.), tomatoes, 
and many more. These can be grown 
in vessels including planters, container 
growing towers, or vertical planters. 

Hydroponic Gardens 
Taking the plant integration into 
interior design a step further, some 
companies such as Microsoft1 are 
installing hydroponic growing stations. 
These stations are typically used for 
growing edible greens. While more 
costly upfront, automated cultivation 
machines reduce the labor required for 
cultivation. If you are interested in one 
for your own workspace, look no further 
than the Internet, where you can find 
gadgets galore, often integrating 
aquaponic gardening techniques. 

Beekeeping
Honeybees are finding new homes atop 
office buildings. This is an easy way to 
guarantee fresh sweets for your clients 
and guests, or simply to enhance the 
local pollinator population.2 

Organizations with their own 
campuses, or located in campus-style 
environments may be able to develop 
or partake in larger and differently 
managed farm-to-office opportunities: 

Landscaping with Fruit-Bearing  
Trees and Bushes
Large sites lend themselves to greater 
horticultural endeavors, including 
utilizing food-bearing plants as part 
of the overall landscape program. For 
example, Timberland planted fruit-
bearing trees and an arbor for grape 
vines. It doesn’t require an orchard, just 
a little bit of extra space and thoughtful 
landscape architecture. 

Incorporating green walls and plant life into the 
interior can provide relaxation effects and food 
for the workplace. 360 Mall in Kuwait City.

An example of biophilic interior design.
Chelsea Collective, Tyson’s Corner, VA

1. Henretig, Josh. “See Microsoft’s In-Office Urban Farming Experiment.” GreenBiz. 5 December 2014. 

2. “The Office Buildings that Welcome Bees.” Wall Street Journal. February 9, 2016.

TREND 6: 
FARM TO OFFICE

https://www.greenbiz.com/article/see-microsofts-office-urban-farming-pilot
https://www.wsj.com/articles/the-office-buildings-that-welcome-bees-1455044158
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On-Site Animal Husbandry
This trend is only for the adventurous, 
and where zoning permits, but animal 
husbandry is having a resurgence. For 
example, chickens may be kept for eggs. 
In addition to providing a food source, 
animals may also help with landscaping 
and fertilization.

For those organizations that do not 
have the desire or ability to grow 
food on site, there is the trend of 
fresh produce delivery services, which 
achieve the same end goal of providing 
employees with healthy food on site.

Corporate Gardens
Like shared gardens, but typically 
managed by corporate or contract 
staff, corporate gardens can be found 
at places such as Best Buy, Target, and 
Intel. Produce can support the cafeteria, 
local food banks, or be available 
to employees on a first-come-first 
serve, or for-purchase basis. Even the 
Federal government is getting into it: 
The Architect of the Capitol planted 
and maintains a victory garden on 
U.S. Capitol Complex, donating fresh 
produce to DC Central Kitchen.4

Shared Gardens
Companies or landlords with large 
open areas can establish “victory 
garden” style plots that are assigned to 
interested employees on a first-come, 
first-serve basis. Gardeners then pick 
what to plant in their own beds, but 
share infrastructure and services as 
determined on a cooperative basis. 
Companies like Aveda and PepsiCo 
offer this style of gardens as an 
employee benefit at their corporate 
headquarters.3 

Rooftop is transformed into a garden with gathering space. Suntrust International Center, Miami, FL.

3. Elmer, Vickie. “Gardening at Work is Sprouting Up All Over.” Fortune.  April 11, 2011. 

4. Severson, Kim. “The Rise of Company Gardens.” New York Times May 11, 2010

http://fortune.com/2011/04/11/gardening-at-work-is-sprouting-up-all-over/
https://www.nytimes.com/2010/05/12/dining/12gardens.html


American Society of Hematology, Washington DC.
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These 2018 trends embrace three overarching themes:

1. Companies and workplaces need to embrace the rapid change in technology, 
but must not let tech be a distraction to our workflows. 

2. When making changes in the workplace, always consider the employee 
experience similar to the way we analyze user experience in our design 
projects; bringing people together to be collaborative, engaged and involved 
in the company mission is a great method for workplace success. 

3. Decision-makers must be open to new ideas about utilizing spaces for mixed 
and unconventional uses.

KEY TAKEAWAYS FOR 2018
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